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Tips for Writing Search Engine Optimized Copy


Having a website does not guarantee customers will find you. Your site must be optimized.  This ensures search engines find your site and elevate its ranking for your important keywords. Appropriate copywriting and keyword usage are crucial factors in achieving good search engine results. Most websites simply include keywords in the tags of a page and reference them a few times in the copy. While not extremely difficult, effective copywriting for search engines is a little more complex. 
There are plenty of guidelines about incorporating keyword phrases into your HTML Meta tags. But that is only half the battle. Search engines start by looking at your Meta tags but go on to evaluate your copy and content. If the keywords you use in your tags are not used adequately throughout your copy, your site may not be considered relevant enough to rank highly.  Result: Your site is displayed lower in the search results and customers may not find you. 
1.  Categorize Your Pages

Before writing, think about the structure of your site and the main points you want to sell or promote.  This exercise will help you organize the different pages you need on your website. Once you have identified the main sections and pages of your website, you will be able to identify the relevant keyword phrases for each page. If you are optimizing an existing website, print each page and label it with its key point, offering, or benefit. 

2.  Identify Key Phrases Your Customers Are Searching For

It is much easier to create search engine optimized (SEO) copy if you know which key phrases you will promote before you begin to write. Editing existing copy for higher levels of keyword saturation is not as easy as writing from scratch but it can be done. Just make sure your writing does not sound stiff or forced. Optimizing for two to three primary keyword phrases per page is recommended.  
Create a list of keyword phrases you believe your target customer will type into search engines to find your products or services. Choose phrases that do not include your business name. If customers know your business name and have a need, they are probably already looking for you. Your focus should be marketing to customers who do not know you exist.  It is a good idea to ask a few people what keywords they would choose. 
These days, there is too much competition for single keywords. If you are in computer sales, do not choose “computers” as your primary keyword. If you go to Google and search for “computers”, you will retrieve an overwhelming number of disparate results. Research shows that internet users are becoming more “search savvy”. They are searching for specific topics and have learned that entering precise search criteria delivers the results they are looking for quickly. 
Ask yourself what is unique about your organization or business? Perhaps you sell high quality refurbished computers? You could use “refurbished Dell computer” or “low cost computers Maryland” as your primary keyword phrases. This ensures your website will be found and ranked well in targeted searches. 
The following websites are two of many offering free keyword suggestion utilities:
https://adwords.google.co.uk/select/KeywordToolExternal

http://freekeywords.wordtracker.com
3.  Define Your Important Keyword Phrases and Be Specific
Do not attempt to include lots of keyword phrases on a single page. Instead, include two or three that are related to the main page topic. This kind of writing is sometimes called “theme-based copy”; each page has only one specific theme.  Be as specific as possible without affecting the readability of your site. Instead of writing “our computers”, write “low cost refurbished Macintosh” or “our refurbished PCs”.  
 

5.  Use Keyword Phrases in Links

It is a good idea to link your pages together with text links. For example, if you reference your product on a page, the product name can be set up as link to your Products page.  Search engines “like” text links, especially if the link text itself contains your keyword phrase. Using our example, you could include a text link to the “low cost refurbished Macintosh” page on the “low cost refurbished PCs” page and vice versa. 
6.  Use Keyword Phrases in Headings

Just as customers rely on page headings to scan your site, so do search engines. Most search engines consider headings an important section of the copy. Text included in headings carries extra weight.  Therefore, try to include your primary keyword phrases in your headings. Think about inserting extra headings just for this purpose. Pay attention to the HTML code for your headlines. Embedding keyword phrases within <H1> or <H2> tags will gain the attention of search engines.

7.  Include Key Phrases in Your Body Copy
For best results, focus your copy on only two or three primary keyword phrases.  As you begin to write, position keywords and keyword phrases high on the page as early in the text as possible. Without affecting readability, include your keywords and keyword phrases within the copy of the page often. For example, “As well as providing low cost refurbished Macs, we sell high quality refurbished personal computers”.

8.  Test Keyword Phrase Density

After you have completed your first draft, you should test your webpage copy using a keyword density checker. Specify the domain and keyword phrase you want to analyze. The keyword checker will return a percentage density for all important parts of your page, including copy, title, Meta keywords, Meta description, etc. The higher your keyword density, the more likely your page will rank well.  Several free density checkers are available. Two of those are:
 

http://www.keyworddensity.com
http://www.webconfs.com/keyword-density-checker.php
Generally speaking, your goal should be a density measurement of at least 3-5%. It may require several iterations but by following these guidelines, you will be well on your way to writing effective SEO copy.  Natural search engine optimization is not a simple one step process and making the most of search engine opportunities is a regular and ongoing task.
Smart Solutions Search Engine Optimization Services

Smart Solutions specializes in search engine optimization.  Let us help you optimize your content and programming so your message gets to your target customer.  Our services include planning, keyword development, website optimization, content development, and link development strategies.  Call 443-995-6805 or 443-822-6500 for more information.
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